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Which is the Best Way for Products Recommendation on Web Environment: Anthropomorphic
Agent, Human or Normal System
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The investigation was done in this article to clarify the effect of anthropomorphic agent, which is used in
online recommendation system. The difference and relation of recommendation effect of anthropomorphic agent,

human, and ordinary system were analyzed by this experiment.

In order to know the principal factor of this

recommendation, the SD method and Principal Factor Method (PFM) were used to analyze the purchase desire
of customers and the result of questionnaires. Based on those factors, we designed the operation pattern of two

agents to exceed the original effect.
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