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Developing consumer’s value structure model and type “Societas” as social knowledge
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While consumer’s interests varies, company should understand customer needs clearly. We focus on consumer personal
values which are common causes of their behavior and propose a consumer’s value structure model and social type “Societas”
which can commonly apply to various companies’ marketing activities. We choose graphical model as consumer’s value
structure model that can analyze quantitative data with qualitative knowledge. Also we developed social marketing type

“Societas” which is applicable to their marketing activities .
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